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"Social media loves drama. An
asteroid 10 million miles away?

Boring. 
8KILLER ASTEROID9? Viral gold. 

Scientists sigh; tabloids celebrate."

Emotion (esp. fear & anger) = More
clicks = more money, recognition,

credibility, etc.



What can we learn from this?
Education, debunking and pre-bunking have their place
but the issue is not (only) an information deficit.

It is impossible to completely get rid of clickbait, fake
news and misinformation - it's part of the game.

Understanding this allows the PD community to focus
their energy on where it matters - building trust.
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Who has attention on social media?
Trusted sources
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Why does plantary defense need a
social media communications

strategy?
Social media:

has become the main source of news and information for younger audiences 
      (52% of the world's population is under 30 years old), 

has the fastest pace of all media types,
social media actors often fail at fact-checking and verification, 
lacks distinct representatives of the PD community as sources of reliable
information, 
no practical means for media to verify information with the PD community
(gap). 
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4 Strategies for PD
communications:

1. We need to see social media as an ally, not the enemy.

2. Understand that fake news and misinformation cannot be fought
or stopped completely, but can be overcome with a good strategy. 

3. Build trusted sources - Trust is the most valuable currency when
communicating with the public. The most credible source is a group
of different people and organizations, not a single spokesperson.

4. Provide curated information with global distribution via a
network of established trusted sources - collaborate with the

International Year 2029. 
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Three steps that we can take
tomorrow:

1. Collaborating more with journalists/media/social media;
2. Educating the media & trusted sources about PD, and educate PD

community how to convey correct information to media & public
 3. Making information and data engaging and accessible, using

storytelling techniques and multimedia formats

Misinformation is like an asteroid—we can’t stop it, but we can deflect it. Let’s get to work!
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The best strategy is The best strategy is 



Thank you!Thank you!Thank you!
Please reach out to:

Anastasia Medvedeva: stacey.med@gmail.com
Alex Karl: alexanderkarl@hotmail.com


